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A bit about  
Boat magazine
Boat Magazine is a nomadic travel + culture 

magazine that focuses on a different, inspiring 

city for each issue. We physically move our team 

to the city, renting an apartment and living 

locally to find new, in-depth stories. We work 

with locals from artists, musicians, and chefs 

to planners, professors, and economists so that 

we can get as close as we can to the heart of 

the culture. Boat Magazine is the product of 

that collaboration: an inside/outside approach 

to a city for a collection of honest and balanced 

stories about it.

Boat is not a traditional travel magazine; 

you won’t find hotel reviews or top ten spa 

lists. Instead, we go deep into all areas of 

culture from food, fashion, and sports to the 

economy, music, and sustainability. We’ve 

featured work from Pulitzer Prize winning 

writers and Academy Award winning film 

directors, we’ve interviewed survivors of war 

and those on the front lines, we’ve featured 

poetry and short stories, heavy analysis and 

light commentary. However we can get you 

closer to the beating heart of a city, we do.
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More than anything our readers yearn for 

connections. Never content to travel as ‘tourists’ 

our readers want to experience the culture 

and feel a connection to the history, traditions 

and deeper story of the city. Boat Magazine 

aims to bring our readers a little closer to 

that connection which comes when we see 

ourselves as global citizens, when we listen 

rather than talk, when we are respectful and 

appreciative of the places we travel to. Our 

stories and photos try to go a few layers deeper 

than usual, talking about the designers and 

techniques behind the fashion of a city, for 

example, instead of simply printing photos 

of it; meeting the farmers who supply the 

restaurants instead of simply interviewing the 

chef. Our readers appreciate the intelligent, 

thoughtful writing, the varied topics, and the 

stunning photography and illustrations in 

each issue.

Our Readers  
& Community

READERS
7K CIRCULATION 

COMMUNITY
     10000 INSTAGRAM
     7900 TWITTER
     7500 FACEBOOK
     6000 EMAIL

Readers of Boat Magazine are curious travelers, 

collectors, storytellers and story lovers. They are 

between the ages of 22 and 45. Hard workers in 

mostly creative fields, Boat Magazine readers 

spend their disposable income on travel, their 

homes, entertaining and experiences. We 

connect to our readers by telling inspiring, 

human stories and printing beautiful, rich 

photography that bring them closer to what 

they love.

More than anything our readers yearn for 

connections. Never content to travel as ‘tourists’ 

our readers want to experience the culture 

and feel a connection to the history, traditions 

and deeper story of the city. Boat Magazine 

aims to bring our readers a little closer to that 

connection which comes when we see ourselves 

as global citizens, when we listen rather than 

talk, when we are respectful and appreciative of 

the places we travel to. Our stories and photos 

try to go a few layers deeper than usual, talking 

about the designers and techniques behind the 

fashion of a city, for example, instead of simply 

printing photos of it; meeting the farmers who 

supply the restaurants instead of simply inter-

viewing the chef. Our readers appreciate the 

intelligent, thoughtful writing, the varied topics, 

and the stunning photography and illustrations 

in each issue.
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EDITOR
Erin Spens has lived in four of the biggest, most 

vibrant and culturally important cities in the 

world: New York, Istanbul, London and now 

Los Angeles. She is obsessed with the culture 

and life of big cities, the people who live and 

thrive there, and the relationship we build with 

the city we live in. 

Thousands of years ago, Pericles of Athens 

said, “All things good on this Earth flow into the 

City, because of the City’s greatness.” Cities have 

always been a driving force on this planet; places 

where world-changing deals are made, where 

people flow in and out of, where revolutions 

start, economies break, artists starve and poets 

sleep rough. With all their downsides and all 

their issues with sustainability, health, cultural 

and historical permanence, and negative envi-

ronmental impacts, cities are some of the great 

wonders of the world and the people who live 

in them the great storytellers. 

Erin launched Boat Magazine in 2010 with 

a heart to tell these stories and to get under 

the skin of a city, helping travelers to connect 

a bit deeper to the places they go. 

Our Editor & 
Contributors
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CONTRIBUTORS
We have been lucky to work with some of 

the most talented journalists, photographers, 

writers and storytellers in the world. From 

Pulitzer Prize winning author, Jeffrey Eugenides 

in our Detroit issue to Nick Hornby in our 

London issue. We worked with Oscar-winning 

film director Danis Tanović in Sarajevo, and 

world-renowned fashion photographer, Mario 

Testino in our Lima issue. Our core team of 

writers, researchers, photographers, and 

producers are dedicated to the mission of Boat 

Magazine, to tell raw, human stories from the 

most inspiring cities in the world.



“The reason I agreed to contribute these 
brief thoughts about Detroit for Boat 
Magazine has to do with the correctness 
of the editors’ attitude. This issue of 
Boat Magazine seeks to take a stand 
against ruin porn. It is everything a 
ghoulish filmmaker wouldn’t understand. 
Because I, too, have committed the sin of 
aestheticizing Detroit’s demise, I’m well 
aware of the seduction of this posture 
and, therefore, all the more eager to 
condemn it now. That’s what this issue 
of Boat Magazine is about. To see the 
city of Detroit as it is, today, a beaten-up, 
beaten-down place of incalculable 
difficulties, but a place where a half 
million people still live.” – Jeffrey Eugenides
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Where we’ve been
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Boat Magazine has covered Sarajevo, Detroit, 

London, Athens, Kyoto, Reykjavik, Lima, Los 

Angeles, Bangkok and Tel Aviv.

Boat Magazine operates as a bi-annual publi-

cation with special projects in between issues. 

Issue 11: Havana

Issue 12: Tórshavn, Faroe Islands

Most of our back issues have sold out, though 

some of them, while off the shelves in shops, 

are still for sale on our website: 

Sarajevo: Sold Out

Kyoto: Sold Out

Detroit: Sold Out

Reykjavik: Sold Out

London: Sold Out

Lima: For sale online

Bangkok: For sale online

Athens: Sold Out

Los Angeles: For sale online

Tel Aviv: For sale online
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What other 
people say

“Still moving, Boat Magazine 
continues to be one of the most 
inspiring ventures out there.”  
- Creative Review

“One of the most exciting new titles we’ve 

seen in a while. A brilliant concept and equally 

brilliant execution.” - Design Week

“Part of a growing crop of compact, niche 

magazines.” - New York Times

“This is the best magazine I have read in a long 

time—one of the most creative, beautiful, and 

engaging things to ever land in my mailbox.” 

- The Rumpus

“Very taken with this magazine that pushes 

itself with an original ethos, succeeding quite 

spectacularly at its attempt to present the 

Bosnian city Sarajevo as the protagonist of 

their story. Some truly lovely bits of writing.” 

-  It’s Nice That

“A great idea for a magazine, allowing creativity 

to blossom for the cause of good.” - Jeremy 

Leslie, Magculture



Advertise 
with us
Price 

Inside Front Cover DPS - £1200 / $2000

Inside Back Cover DPS - £1000 / $1600

Outside Back Cover - £1800 / $3000

DPS - £700 / $1100

SPS - £400 / $650

HPS - £300 / $500

Delivery

Electronic files to be supplied in PDF format 

optimised for print, with all fonts embedded.

Size

Single page Trim - 210mm w x 265mm h 

With bleed - 216mm w x 271mm h

Double page Trim - 420mm w x 265mm h 

With bleed - 426mm w x 271mm h

Inside cover double page

Double page Trim - 410mm w x 265mm h 

With bleed - 416mm w x 271mm h

Timings

Issue 11 – Havana

Reservation April 1st

Material Deadline April 8th

On Sale April 29th

Issue 12 – Torshavn, Faroe Islands

Reservation August 1st

Material Deadline August 8th

On Sale August 31st

Payments

We prefer electronic payment, details 

provided upon request.

Or PayPal payment to:

Orders@boat-studio.com

Contacts

Advertising

Name: Erin Spens

Telephone: +44 (0) 7812356913

Email: erin@boat-studio.com

Artwork

Name: Christopher Vickers

Email: chris@shewasonly.co.uk
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Collaborate 
with us
Directed by the magazine’s creative team and 

editorial board, Boat collaborations offer diverse 

and engaging multi-media and interactive 

experiences. We have worked with different 

brands and organizations to produce adver-

torials, films, contract publishing and events. If 

you’re serious about getting under the skin of 

a place and communicating in a different way, 

Boat can help you connect with an audience 

that is hungry for more: our readers want more 

than just visual stimulation, they want actual 

information, in-depth knowledge, and beautiful, 

well-made products that tell a story. We’ve 

traveled the globe to find these things in the 

cities we cover and we’d be more than happy 

to collaborate with you offering the experience 

and insight we’ve gained along the way.

A FEW OF THE BRANDS WE’VE WORKED WITH

Ace Hotels

Backyard Travel

The British Council

Doc Martens

Hiut Denim

The Impossible Project

Need Supply

V&A Museum
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